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Company Action Plans

Companies sign up to this initiative as a minimum commitment and are required to develop and publish
individual Company Action Plans that outline how they will meet the core principles of this initiative.

Because companies and their product lines vary, the way companies comply with this framework will
differ. However, all commitments must be consistent with the core principles outlined in this initiative. This
initiative outlines the minimum commitments required by signatories. Companies may choose to go further if
they wish to.

Currently there are 16 companies participating in this initiative. Click on the documents below to view
their company action plans.

Nestle Australia Limited (31 KB)  

 
Kraft Food Australia/New Zealand (34 KB)  

 
Cereal Partners Worldwide (Australia) (63 KB)  

 
George Weston Limited (34 KB)  

 
Coca-Cola (44 KB)  

 
Pepsico Australia (35 KB)  

 
Cadbury Plc (33 KB)  

 
Patties Foods (35 KB)  

 
Campbell Arnott's (104 KB)  

 
Unilever (34 KB)  

 
Mars (47 KB)  

 
Kellogg (Aust.) Pty Ltd (45 KB)  

 
Fonterra Australia New Zealand (89 KB)  

 
Simplot Australia Pty Ltd (82 KB)  

 
Ferrero Australia (52 KB)  

 
Sanitarium Health Food Company (133 KB)  
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